THE RETAIL FEEDBACK GROUP R|F
2019 U.S THE RETAIL FEEDBACK GROUP RIE
| |

Online Grocery Shopper Study
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Boomers Show Highest Satisfaction with Online Food Shopping Al ltems in Order

Highest First-Time Use
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Ordering Online Versus Shopping In-Store

Moving Towards More Parity

Provides more value

for the money spent Offers a
better selection
of products for

More convenient Shows company our needs
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